
FAMILY COSTE 
Discover the world differently

Family Coste is : 

- A Youtube Channel of family travel with an exceptional growth. 

- A community of +69 000 engaged subscribers named  « compagnons ». 

- An average of 17,000 new monthly Youtube subscribers during the last quarter 

- A « reach score » of more than 93 000. 

- The assurance of reaching not only travelers but also families. 

- A faithful, committed and qualified audience, accustomed and receptive to vlogs. 

- An innovative channel and a new actor on the stage of influencers of family travel: Family 

Coste is the first French speaking family actor and leader in this niche.

SEEN ON TV !

      January 2018



OUR IMPACT 

 
 

GENERATED VIEWS : 
+ 5,8 MILLIONS 

In only 18 months ! 

RATE OF COMMITMENT : 
It varies between 30% to more than 100% depending on the videos. 
The views of our latest videos range from 25,000 to 540,000 views. 

. 

OUR INFLUENCE : 
+ 18 000 comments 

+ 7000 shares 
+ 230 000 likes / + 6900 dislikes 

+ 40,5 millions of minutes watched 

Click on the icon to access

                            

https://www.youtube.com/channel/UCQu8Pu8ApqTooz6-WZOKSfA
https://www.youtube.com/channel/UCQu8Pu8ApqTooz6-WZOKSfA


+ 12 000 followers 

 

+ 1500 à 2500 likes per post  

+ 6000 to 8000 views  

per story post 

+ 9 600 fans 

+ 350 à 900 likes per 

published photo 

Click on the icon to access Click on the icon to access

                                        
                        
                       

                                        
                        
                       

www.familycoste.com       

+ 15 000 visits to 

+ 30 000 visits/ month 
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WHY A PARTNERSHIP ? 
In less than a year and a half after its creation, our Youtube channel Family Coste became a 

leader in family travel.  

French speaking family traveler channel N°1 on Youtube 

Our audience is constantly growing and exponentially. 
 

We have already worked with nearly 20 tourism companies and offices, all of them are 

satisfied with the returns they have seen after our collaboration. 

Partnership visible on our web site, section "Partenariats". 

From MAIF to "Camping Cars Poids Lourd", passing by the 

Castle of Versailles, the office of tourism of the bay of Mont 

Saint Michel, all of them trusted us. We also have an ongoing 

partnership with Ferratum Bank. 

The national TV channel, M6 has produced a report for the 

program "66 minutes Grand Format" . 

On the air on October 15, 2017. This 

visibility further propel our presence 

and credibility to a higher level! 

+ 17 000 monthly subscribers 
during the last 3 months 2017

SEEN ON TV !

http://www.familycoste.com/partenariats/
http://www.familycoste.com/partenariats/


           WHO ARE WE ? 
Sunday April 2nd 2016. 

This Sunday could have been like all the others … 
But we came back from a sugar shack in the Quebec  
Laurentians ready to turning our lives upside down. 

Family Coste was born from a desire of discovery, freedom and sharing. 
In love with travel and beautiful images we made a commitment to make discover 
the world and its most beautiful facets to all those who would cross our path. 

Family Coste is, above all, a family. A model that people identify with. Ultimately, 
we look like to them and our primary goal has always been to inspire. Inspire to 
realize dreams, to discover places that deserve it, and to prove by example we 
can still travel with kids, even babies, is accessible to all. 

TWO AXLES 

Traveling with our camper trailer.  

Our way of life as nomads. Life on the roads 
with children, accompanied by Liberty (the 
caravan) and No limit (the pick up) 

Traveling in plane, boat, … 

The life of classic travelers, between 
transport, improbable encounters and 
breathtaking scenery. Because every journey 
is possible, and we have always traveled.

E l e a n o r w a s 2 
months old on our 
first great family 
trip. A wonderful 
experience that 
opened the door 
t o a l i f e 
around the 
world.



Sébastien 
34 y. old 

Audrey 
27 y. old 

Eleanor
4 y. old 

Timothy
2 y. old

Audrey (The Mom), Sebastien (The Dad), Eleanor and Timothy.  

We are living full time in our recreative vehicule of 30m2 since 
august 2016 traveling at the same time. 

Our goal : living differently, with less. Feeling free. 

Our adventure is firstable a change of Way of life, more than just a 
travel, it’s also a professional project : generate earnings with an 
innovative concept driven and many challenges! 

If for few persons, at the first sight, this adventure looks like to 
holidays, it clearly is a new way of life in which we have to insure to 
the financial needs of a family and the kids education. So we 
created a business model which is corresponding to us. For this 
point too we also decided to act differently ! 

There is no due date planned for the end of this adventure.  

This travel is mostly interior and makes us aware of the beauty of 
our world… in the wonderful landscapes we discover and inspiring 
people we meet. We realize how much traveling in family is 
rewarding for each member of the family. We are growing and 
encouraging our subscribers to follow their dreams. 

It’s all of this we are sharing on our videos.  

We call our subscribers our travel « companions » because this is 
what they are for us. We have a lot of respect for our companions 
and they now it, this is for this reason they are faithful all along our 
journey, what ever it happens.

OUR GOAL ? 

Inspire. 
Prove than,  

everywhere  in the world, 
traveling with is family is 

always possible.



OUR WORK 
We work our videos on Vlog format. 

This format, more accessible, permit us to establish a greater proximity 

with our audience and therefore generate a commitment rate higher than 

the youtube channel average. 

 

We are nonetheless passionate about beautiful images and love to mix the 

spirit vlog and reportage as in the following videos for example. 

  

OUR VALUES 
It is essential for our credibility as well as to guarantee a real impact on 

our community that we respect the values that have always been 

promoted on Family Coste. So before working forward on a 

partnership we need to be sure it will respect the following 

criteria : 

• We had, since the start of Family Coste, always lauded 

honesty, authenticity and transparency. Our followers trust us 

and this trust is the most important thing for us !

https://www.youtube.com/watch?v=9Yis8Kd1JRE&t=635s https://www.youtube.com/watch?v=3RihF00QYK0&t=11s

https://www.youtube.com/watch?v=3RihF00QYK0&t=11s
https://www.youtube.com/watch?v=9Yis8Kd1JRE&t=635s
https://www.youtube.com/watch?v=3RihF00QYK0&t=11s
https://www.youtube.com/watch?v=9Yis8Kd1JRE&t=635s


• It is crucial to be free to express our real feelings felt during 

the experience. 

•  Ou simplicity. 

•  We are also very sensitive to nature, animals and well-being. 

We are only looking for partnership sharing the same values than us. 

This common values are essential, indispensable.  

We are attached to our collaboration, and we realize its value, the 

trust that our listeners give us, through the real relationship we have 

created, is important to us. 

We owe them our success and we are aware of it. 

This mutual respect is one of the strongest point of our approach 

and this is probably what differentiates us from most other 

influencers. 

It is a force that our partners appreciate because the impact of 

this confidence is more than positive for your image and the 

valorization of your fame ! 

If we are coming to you today, it is because your values, products, 

services and / or events correspond to our theme of family 

travel. 



OUR AUDIENCE 
 

Localisation 
Our audience is French speaking and mostly situated in the hexagon, France. 

- 82 % of our subscribed audience is situated in France.  

- 7,3 % of our subscribed audience is situated in Belgique.  

- 2,7 % of our subscribed audience is situated in Canada.  

- 2,5 % of our subscribed audience is situated in Switzerland. 

-



Age 

Our audience is mainly  situated between 18 - 54 years old. 

It is homogeneous with a majority of 25 - 34 years (28%)  

The 18-24 years old represents 21,5 % closely followed by the 35- 44 years old  

representing 20 %. 

The last important part comes to the 45-54 years old and their 14 %. 

The majority of our audience is not retired or in school  but really in the active life. 

This are couples, families, who love to travel and have the money to.  

Our role is to permit them to discover unknown places, new destinations trey will explorer 

the next vacations and valorizate your products, your services, your events, your region, 

your cultural heritage. Our visits on touristic sites or atypical constitute a real promotion for 

this places !



OUR PROJECT : 
Nous sommes forts de proposition comme nous sommes à l’écoute de 

vos besoins stratégiques de communication. 

La régularité des publications contribue également au succès de 

notre chaîne ! 

You desire to promote a region, a country, an event, something new, an 

experience, a cultural place, an attractions parc, new products,   an 

application, we are open to realize one or more videos about keeping our 

right  of objectivity. 

As we mentioned before, our project has to fit with our values, in the 

greatest respect of our audience.  

Lets talk about, we are convinced we will find a common 

strategy !



OUR RATES 
Our rates are modular according to your proposals and 
projects. 

We will take the time to consider each honest proposition, caring of our audience, 

its size and its high commitment rate, and also, the work needed to create the great 

quality content. 

We are aware than your needs can be specifics, we are 
listening to you and your needs.

CONTACT US 
partenariat@familycoste.com

www.instagram.com/familycosterv

www.facebook.com/familycoste

www.youtube.com/familycostecom

WWW.FAMILYCOSTE.COM
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